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AkzoNobel releases Intertrac Vision Lite, introducing Intertrac Vision to Wider Audience
A wider set of customers can embark on a ‘Digital Voyage’ – a new customer experience with AkzoNobel’s
Intertrac Vision Lite. The new iPad App offers a lite version of Intertrac Vision, AkzoNobel’s big data hull
performance prediction tool. Free-to-use Intertrac Vision Lite provides a new avenue to engage ship owners and
operators in the hull coating selection process, and enables them to explore the role of big data in supporting hull
performance predictions and purchasing decisions
In May 2017 at Nor Shipping, the company launched a new customer experience called ‘Digital Voyage’. Powered
by Big Data, AkzoNobel’s suite of digital tools to provide owners and operators with instant access to the
information they need to make smarter decisions, from efficiency monitoring to purchasing optimization. This
integrated suite of digital tools included Intertrac Perform, a tool that measures and monitors hull performance data,
and validates these against the predictions made by Intertrac Vision, using metrics that comply with the ISO 19030
standard on hull and propeller performance monitoring.
Robert Wong, Marketing Director at AkzoNobel Marine Coatings, said: “This new development exemplifies the
principles behind our Digital Voyage strategy; that we want to put as much of our technology and knowledge as
possible into the hands of ship owners and operators, so that they can see for themselves the value that big data
can bring to their decision-making processes. This version gives users a very clear idea of what they could learn in
a consultation with an Intertrac Vision consultant, using the full version to explore scenarios encompassing a large
number of variables, such as different vessel types, operating profiles, fouling challenges and coating options.”
Part of AkzoNobel’s Digital Voyage, Intertrac Vision Lite has been developed to showcase key features of the full
Intertrac Vision tool. Users can input data covering a sample selection of vessel types, fouling routes and generic
hull coating choices to create different coatings scenarios, and then compare variations in the effect on power
requirements, fuel costs, and CO2 emissions. It also includes tips and commentary to explain the methodology that
underpins Intertrac Vision, which includes the full range of parameters, and can be used to make comprehensive
economic and environmental decisions.
Launched in 2015, Intertrac Vision is a pioneering digital consultancy service for ship owners developed by
AkzoNobel over a four-year period. It combines data on the fouling challenges of different trading routes data with
hydrodynamic analysis to predict hull performance. The software uses 3.5 billion data points, incorporating
hundreds of thousands of datasets to ensure the highest degree of accuracy.
Intertrac Vision Lite can be downloaded from the App Store here http://bit.ly/IVLite

--About AkzoNobel
AkzoNobel creates everyday essentials to make people’s lives more liveable and inspiring. As a leading global paints and coatings company and a
major producer of specialty chemicals, we supply essential ingredients, essential protection and essential color to industries and consumers
worldwide. Backed by a pioneering heritage, our innovative products and sustainable technologies are designed to meet the growing demands of our
fast-changing planet, while making life easier. Headquartered in Amsterdam, the Netherlands, we have approximately 46,000 people in around 80
countries, while our portfolio includes well-known brands such as Dulux, Sikkens, International, Interpon and Eka. Consistently ranked as a leader in
sustainability, we are dedicated to energizing cities and communities while creating a protected, colorful world where life is improved by what we do.
AkzoNobel’s 2016 revenue totaled €14.2 billion: Specialty Chemicals €4.8 billion; Decorative Paints €3.8 billion; Performance Coatings €5.7 billion.
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